SPECIALIST CERTIFICATE IN
STRATEGIC COMMUNICATIONS
AND ENGAGEMENT
The Specialist Certificate in Strategic Communications
and Engagement has been designed specifically for
communications professionals working in and with
government by the Graduate School of Humanities
and Social Sciences (GSHSS) at the University of
Melbourne, and was developed in consultation with
the Department of State Development Business and
Innovation (DSDBI) in Victoria.
The Specialist Certificate draws on key GSHSS
academic staff as well as industry and government
experts and aims to enhance participants’
communications and media management skills, with
a particular focus on the relationship between
communications, engagement and policy development.
The Specialist Certificate can be delivered in intensive
or distributed modes and customised further to specific
organisational requirements and international contexts.

The Specialist Certificate involves a strong focus on
the diversification and transformation of media and
communications industries and the emergence of new
and innovative forms, formats and forums in public
communication and engagement.
At the same time, the course will provide grounding
in contemporary communications theory and enable
participants to develop their skills in writing for
government.
On successful completion of the Specialist Certificate
in Strategic Communications and Engagement,
students may be eligible to progress to a range of
graduate coursework programs, including the Master
of Public Administration, Master of Public Policy and
Management, Executive Master of Arts, and Master of
Global Media Communication.

SUBJECTS
The Specialist Certificate in Strategic Communications and Engagement is comprised of two core subjects that are
structured around the following seminars:

SUBJECT 1: COMMUNICATIONS IN
GOVERNMENT
Principles and Ethics of Effective Communications
in Government
This seminar covers the general principles and ethics of
effective communication and strategic communication
planning, with particular reference to how these
principles apply in public sector environments.

Communications Research Methods
This seminar equips participants with the skills to
commission and analyse communications-oriented
research, in order to inform high-level communication
decision-making.

Principles of good writing
This seminar focuses on the principles of good writing,
including their application to items such as media
releases, and official briefs and submissions.

Advanced Stakeholder Engagement
This seminar concentrates on high-level stakeholder
engagement and management, and enables participants
to provide advice to senior management on this often
complex aspect of government relations.

Influencing, negotiation and reconciliation skills
This seminar equips participants with high-level skills in
conflict resolution and in negotiating the political and
bureaucratic complexities that commonly arise in the
development and communication of policy.

Organisational and Change Management
Communications
This seminar focuses on internal organisational and
change management communications, equipping
communications professionals to participate in senior
decision-making.

SUBJECT 2: STRATEGIC
COMMUNICATIONS AND ENGAGEMENT
How Public Policy Issues Play Out
This seminar uses a case-study approach to investigate
some of the major issue debates of the last decade. The
presenter brings his first-hand experience as a senior
advisor to a Prime Minister and two Victorian premiers.

Agenda Setting and Policy Formation
In this seminar participants develop a fully-rounded
understanding of how issues rise and fall on the public
policy agenda. Participants investigate case studies,
government documents, media coverage and public
opinion surveys.

Political Communication
This seminar examines key political communication
theories and uses government communication case
studies to critically compare theory and practice.

Managing the Mainstream Media
This seminar, delivered by two former newspaper
editors, takes participants into the minds of journalists
and exposes them to journalistic decision-making, news
values, and journalistic techniques, from the
perspective of someone seeking to manage relationships
with mainstream media.

Harnessing Social Media for Community
Engagement
Using international case studies, this seminar examines
how social media disrupts power relationships and the
ways in which governments communicate with their
constituents and stakeholders, providing strategies and
mindsets for improved interactions.

How journalists use social media and how
government sector communicators can take
advantage of this
This seminar provides a sophisticated understanding of
digital platforms and the communication practices that
harness these to attract, engage and keep an audience.

Advanced Writing
This seminar focuses on the adaptation of general ‘good
writing’ principles to a range of specialised applications
including political speech-writing, script-writing, and
developing effective content for on-line platforms,
including embedded vodcasts and podcasts.

Evaluation
For many organisations, evaluation is the missing piece
in the communication planning puzzle. This session
looks at the challenges of evaluating the outcomes of
communication activity: how to do it as effectively and
simply as possible, and without unnecessary expense
or delay.

2015 DATES
The Specialist Certificate in Strategic
Communications and Engagement is comprised of
two subjects, which will run in 2 intensive blocks:
Subject 1: February 6-9, 2015
Subject 2: March 13-16, 2015

FEES
$2,876 per subject, $5,752 for the course

FACILITIES
Classes will take place in the Graduate School of
Humanities and Social Science’s custom designed
teaching spaces. Students will also have access to the
Graduate School’s state-of-the-art study spaces.

LEADING EXPERTS
Denis Muller (Coordinator) is a political scientist, former
Assistant Editor (Investigations) of The Sydney Morning
Herald and Associate Editor of The Age. He has had
senior management experience in the Victorian Public
Service, and 17 years’ experience in delivering courses to
government, both through the University and as a private
consultant on communications and writing.
Graeme Domm (Coordinator) has more than 30 years’
experience in journalism, government and public relations.
He has worked for The Age, for Federal and State
governments (including work for senior Ministers), and for
major national and international communication
consultancies. In recent years he has worked in the
education sector, leading academic public relations programs
in Australia and overseas, and serving as Director of
Communications for an overseas campus of RMIT University.
Richard Comerford teaches in the Executive Master of
Arts at University of Melbourne, and is a specialist trainer
in negotiation and conflict resolution, with over 15 years
specialising in Learning & Development within professional
services firms, government and education institutions.
He is Director at Passionate Learning, and was previously
Head of National Learning and Development at BDO.
Jonathon Granger is a Media Manager with the
Department of Justice, where a major part of current role
is emergency management. He was part of the leadership
team for government communications around the 2014
Morwell mine fire and smoke emergency. He is an
alumnus of the Specialist Certificate of Strategic
Communications and Engagement.
Gerry McClusker is a PR analyst, adviser and author of
the acclaimed book, ‘PR Disasters’. A widely experienced
senior communicator and creative with over 25-years
industry experience in advertising, PR and Social Media
environments, Gerry is an expert in the increasingly
influential Web 2.0 and social media environments. He
holds an MSc in Public Relations.
Simon Mann has held a series of senior reporting and
editing roles at The Age and the Sydney Morning Herald,
including stints as Europe and Washington correspondent.
He was awarded the Walkley Award for international
journalism in 1999 for his coverage of the war in Kosovo
and the refugee crisis in the neighbouring Balkan states.
Nicola Mendleson has more than 25 years’ experience as
a strategic advisor in the areas of stakeholder engagement
and communications for clients in the government,
corporate and not-for-profit sectors in the areas of natural
resources, infrastructure development, health and
community services.
Tim Offor is a mediator and consultant in stakeholder
engagement and conflict resolution. As a founding
director of social issues consultancy Pax Populus, he
works as an adviser to companies and governments on
the social dimension of sustainability, mainly in the
extractive industries and natural resources sectors across
the Asia-Pacific region.

Peter Poggioli is Chief of Staff to the Minister for
Innovation, Tourism and Major Events, Employment and
Trade. He has also been a Director and high level adviser
in communications and corporate affairs for major
international companies including Pfizer, Wyeth,
Alinta and Alcoa.
Nicholas Reece is a Public Policy Fellow at the University
of Melbourne. A former lawyer, journalist, and senior
adviser to a Prime Minister and two State Premiers,
Nick’s areas of expertise include public policy
development, public sector management and strategic
communications.
Margaret Simons is an award-winning freelance journalist
and author and Director of the Centre for Advancing
Journalism at the University of Melbourne. She has
published eleven books and won Book of the Year and the
Douglas Stewart Prize for Non-Fiction at the NSW
Premier’s Literary Awards in 2011.
Sally Young is an Associate Professor, School of Social
and Political Sciences at the University of Melbourne. She
has recently been awarded a prestigious Future Fellowship
from the Australian Research Council, examining the
influence of the press on media policy-making. She is an
author and regular media commentator on Australian
politics, elections and the media.

APPLICATION CLOSING DATES
Round 1: Friday, October 3, 2014
Round 2: Friday, December 12, 2014

APPLY NOW
http://graduate.arts.unimelb.edu.au/study/
executive-education

CONTACT US
Nalini Shyamsundar
The University of Melbourne
T:+61 3 9810 3342
F:+61 3 9810 3149
E: CommsEngagement@commercial.unimelb.edu.au
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